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Federal Government’s
Small Business Policy

A Combat Support Agency

“It is the declared policy of the Congress that the Government
should aid, counsel, assist, and protect, insofar as is possible, the
interests of small-business concerns in order to preserve free
competitive enterprise, to insure that a fair proportion of the total
purchases and contracts for property and services for the Government
be placed with small business enterprises, and to maintain and
strengthen the overall economy of the Nation. The preservation and
expansion of such competition is basic not only to the economic well
being but to the security of this Nation. Such security and well being
cannot be realized unless the actual and potential capacity of small
business is encouraged and developed.”



Federal Government’s
Small Business Policy

A Combat Support Agency

FAR PART 19 — Small Business Programs DFAR PART 219 - Small Business Programs
FAR PART 10 — Market Research DFAR PART 210 - Market Research
FAR PART 7 = Acquisition Planning DFAR PART 207 — Acquisition Planning

The DoDD 5000.01 — The Defense Acquisition System
Requires acquisition strategies to facilitate small business throughout a program’s life cycle through diréct
participation (prime contracts) or teaming with small businesses



Federal Small Business Programs

A Combat Support Agency

FIVE SMALL BUSINESS GOAL CATEGORIES:

-Small Business

-Small Disadvantaged Business Program
-Service-Disabled Veteran Owned Small Business Program
-Women-Owned Small Business Program

-Historically Underutilized Business Zone (HUBZone) Program

SMALL BUSINESS CONCERN:
-Independently Owned & Operated

-Not Dominant in its Field of Operations

SBA-8A BUSINESS DEVELOPMENT PROGRAM:
-This is a contracts program only
-Program participation limited to 9 years
-Sole Source contracts allowed under $4 million




A Combat Support Agency PI’eSIdent & Sma” BUS|neSS

“When it comes to our economy, it's our small businesses that pack the biggest punch.”

President Obama
May 2012



A Combat Support Agency DISA & Sm a.” BUSII’IESS

The DISA Campaign Plan 2011-2012 states:

It is also imperative to note that DISA cannot achieve mission
success without the support of our industry partners which
includes small business, as they are all key contributors in the
development, operation, and sustainment of the services and
capabilities we provide.



Virtual Small Business vs. Traditional Small Business:
Tweets, Texts, Tools and Trends



Virtual Business vs. Traditional Business

A Combat Support Agency

CULTURE
IMPRINT DIGITAL TECHNOLOGY
GLOBAL COMMON
SOCIAL MEDIA
PROPRIETARY
LOCAL UNIQUE INFORMATION SHARING
OPTIMIZATION BRICK & MOTAR STANDARIZED MOBILITY
SECURE HOMOGENEOUS VULNERABLE
VODULAR INTEROPERABLE
DUPLICATIVE APPS

Tweets, Texts, Tools and Trends



Building Business Bonds

A Combat Support Agency

* FACEBOOK s SBA.gov
STWITTER *CENSUS.gov
“GOOGLE + “OSDBU.gov
*YOUTUBE *ACQUISITION.gov
*ITUNES *MBDA.gov
*FPDS.gov *+SCORE.org
*CCR.govVv s*DoD.mil
*FedBizOpps.gov +DODLIVEBLOG
*LINKIN *FLICKER

*Whitehouse.gov *DISA.mil



SUSTAINMENT

A Combat Support Agency

An IT engagement strategy
*Effective Leadership
*Technically certified workforce

*Create opportunities in diverse
markets
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Goal Achievements

FY11
Small Business Programs

Federal DoD DISA DISA
Small Small Assigned Small
Small Business Categories Business Business Small Business
Goals Goals Business Goals
Goals Achievement
SB
Small Business 23% 22.9% 27% 22.8%
SDB
Small Disadvantaged 5% 5% 10% 10%
WOSB
Woman Owned Small 5% 5% 5% 5.4%
SDVOSB
Service Disabled Veteran Owned 3% 3% 3% 2.4%
HUBZone
Historically Underutilized 3% 3% 1% .8%

Business Zone
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Small Business
Prime Contract Award Dollars:

FYO/- FY11
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STILL BREAKING BARRIERS: THREE STRAIGHT FISCAL YEARS OF OVER A
BILLION DOLLARS IN CONTRACT AWARDS!
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Small Disadvantaged Business
Prime Contract Award Dollars:
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Women Owned Small Business
Prime Contract Award Dollars:
FYO7- FY11
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Service Disabled Veteran Owned Business
Prime Contract Award Dollars:

FYO7- FY11
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HUBZone Small Business
Prime Contract Award Dollars:
FYO7- FY11
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North America Industry Classification System (NAICS)

Results for FY11

Concentration of PRIME Contract Awards:

Total Dollars Awarded in FY1l — $5.2B
Total Actions awarded in FY11 — 53,479

NAICS Sector 51 — Telecomm/software/Information services
Contract Awards in the NAICS Code 51 Sector
80% of all Total Actions = 43,153
41% of all Total Dollars = $2.2B
NAICS Sector 54 - Engineering /design/computer/professional/scientific
Contract Awards in the NAICS Code 54 Sector
14% of all Total Actions = 7,682
52% of all Total Dollars = $2.8B
NAICS Sector 33 - Computer/electronic and misc. furniture mfg
Contract Awards in the NAICS Code 33 Sector
2.2% of all Total Actions = 1,177
3% of all Total Dollars = $163M
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FY12
Small Business Goals

SMALL BUSINESS - 25%
SMALL DISADVANTAGED BUSINESS - 10%
WOMEN-OWNED SMALL BUSINESS - 5%
SERVICE DISABLED VETERAN-OWNED SMALL BUSINESS - 3%

HUBZONE - 1%

18



Contact Information

Information
www.disa.mil

Contracting Opportunities
www.ditco.disa.mil

EMAIL
disasmallbusinessoffice@disa.mil

Points of Contact

Office of Small Business Programs - Director
Sharon Jones
301-225-6003

Small Business Specialist
Brenda Leonard
618-229-9667
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